
Primary launches first  
bulk-billed IVF in WA
Palin Communications partnered with Primary 
Healthcare to help launch their new IVF clinic 
in Craigie, WA. The clinic opening marked the 
first time West Australian couples could receive 
access to high quality IVF services with almost 
all costs covered by Medicare. This has the 
potential to save patients thousands of dollars 
compared to other IVF clinics. 

The launch included local media outreach 
and amplification via Primary IVF’s Facebook 
page. These activities were underpinned by 
spokespeople who helped communicate the 
key messages around the launch of the clinic. 

The launch was a major media story in Perth 
running in the evening news on Channel 7 
and Channel 9. The story also ran on both 
network’s morning shows the next day. The 
opening of the clinic was covered in the 
West Australian, ABC online and ten 
other WA outlets. 

Primary IVF’s Facebook page received 
a large boost during the launch with 
1,620 engagements on launch-
related posts. These posts mobilised 
a community of followers who all 
rallied behind the launch with multiple 
comments of support for the Craigie 
clinic. 
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PainChek® plays key role 
in quality aged care
Palin Communications is overseeing the PR for 
the roll out of a new app that runs via a smart 
phone and uses artificial intelligence to assess 
pain levels in real time. Research shows it is 
driving better quality aged care in residential 
settings around Australia.

Better detection and management of pain has 
long been associated with high quality aged 
care. 

Now the roll out of PainChek® (ASX:PCK) is 
allowing staff at residential aged care facilities 
to detect, measure and monitor pain through 
the facial analysis of a short three second 
video captured via their smart-phone. The 
app automatically recognises facial muscle 
movements that indicate pain. When this 
result is combined with other non-facial cues 
captured through the app, a total pain score 
and pain intensity are provided.

Professor Jeff Hughes, Chief Scientific Officer 
at PainChek® says many people with dementia 
do not have their pain managed optimally and 
that it is a focus on improving the quality of 
resident care that is driving the adoption of the 
device.

“Pain often goes unrecognised and under-
treated in people with advanced dementia 
who can no longer communicate that they are 
in pain. Currently available pain assessment 
tools can be subject to user bias and 
generally paper-based, as a result they are 
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Dr Santanu Baruah explains the benefits of the 
new IVF clinic to Channel 9 news. 

under-utilised. PainChek® has been shown 
to accurately assess pain, which facilitates 
better pain management, leading to reduced 
pain related behavioural issues in those living 
with dementia. With its wider adoption we are 
hearing from carers PainChek® is easy to use” 
said Professor Hughes.

The new device was recently featured nationally 
as an exclusive on TV News.

Thursday Plantation brings 
nature to the Priceline 
Beauty Prescription Live 
event
The Priceline Beauty Prescription Live event 
attracts hundreds of leading media, bloggers 
and influencers each year. They revel at the 
chance to take a sneak peak at up-and-coming 
beauty and skincare products. Thursday 
Plantation brought a slice of nature to the event 
with its Macadamia Oil Dry Skin Care range 
display. Following an intensive communications 
launch program, Palin Communications took 
the lead in the planning and execution of 
Thursday Plantation’s presence at the event. 

David Allsopp from PainChek explains the benefits of the 
device to Channel 9 news.



New health 
insurance brief for 
Palin team
With major Federal reforms on 
the horizon for private health 
insurers, Palin Communications 
was recently appointed by 
not-for-profit health fund HCF 
to handle its PR and issues 
management. 

This involves promoting 
HCF’s position as Australia’s 
leading not-for-profit fund, 
amplifying their voice in policy 
discussions around Australia’s 
health system and showcasing 
HCF-sponsored programs like 
Catalyst and HCF Research Foundation. 

Palin on the awards trail 
Palin Communications picked up the Public 
Relations Institute of Australia (PRIA) NSW Best 
Consumer Campaign award for the launch of 
Thompson’s Hemp Seeds Range with Integria. 
That campaign has now qualified for the 
National PRIA award in that category. 

We were was also a finalist at the PRIME 
pharmaceutical marketing awards in the “Best 
PR Campaign” category. 

We love a good awards night as much as 
anyone. However our favourite award of the 
month was the personalised cup (see picture) 

we received 
from our friends 
at Bristol Myers 
Squibb Australia 
for “Outstanding 
achievement 
in launch 
excellence”. No 
offence to PRIME 
or PRIA, but this 
cup honestly 
means 10X more 
to the Palin team 
than any industry 
prize. 

Updates to team Palin 
We are pleased to welcome Rebecca Hands 
to Palin Communications in the role of 
Account Manager. Rebecca joined the team in 
August after working as a consultant at other 
communications agencies where she focused 
on pharmaceutical and medical projects. 

She has experience working with GSK, 
Abbott diabetes care, Sanofi Pasteur, 
Blackmores and a range of other health and 
wellness related campaigns. Rebecca is 
looking forward to working with the team and 
grow her portfolio of Palin clients. 

Following significant growth of the business 
in recent years, Karina Durham has been 
promoted to a new senior management role 
Associate Director – Client Services.  Her 
new role will focus on ensuring the agency 
is professionally run, delivers great results 
on projects and continues to evolve in a way 
that exceeds the expectations of its clients. 
Karina will continue to work across a broad 
client portfolio, plus oversee the productive, 
positive, profitable day-to-day operation of 
the agency.

With a nod to Thursday Plantation’s Northern 
NSW roots, Palin Communications created an 
enveloping green space at the 20 September 
event in Sydney where media and influencers 
could learn about the unique properties of 
Macadamia Oil and how it can hydrate and 
replenish dry skin, the natural way. 

Event goers were greeted at the display by 
Thursday Plantation Brand Manager Kim 
Burrell and the Thinkergirls – best mates, radio 
broadcasters and Thursday Plantation’s “Maca 
Dames” Stacey June and Kristie Mercer. Each 
attendee was also treated to samples of the 
range’s  Daily Body Oil and Lip Balm. 

This is the first time Thursday Plantation has 
attended the coveted industry event and 
proved to be the ideal platform to further 
promote their new range.

The Priceline Beauty Prescription Live event 
attracted over 200 attendees and has received 
over 1,600 coverage hits and 7.5 million 
impressions. 

Palin team photo (top row from left) Karina 
Durham, Martin Palin, Maya Ivanovic, Hamish 
Walsh, Christine Galasinao, (bottom row from 
left) Helen Wallace, Gabrielle Palin, Rachel 
McWhinnie and Rebecca Hands.

The Thinkergirls’ Kristie Mercer (left) and 
Stacey June celebrating Thursday Plantation 
at the Priceline Beauty Prescription Live event 
in Sydney. 

“Outstanding achievement in launch 
excellence” trophy awarded to Palin 
Communications from the BMS Australia team.

For more information  
visit www.palin.com.au  
or call Martin Palin on 02 9412 2255  
or email to martin@palin.com.au  
or follow us on Twitter @palincomm


